Infomercials:  A Study in Monroe’s Motivated Sequence

Group Product Presentations    Worth:  25 Points

Goals:

· To gain an understanding of Monroe’s Motivated Sequence

· To meet and work well with other class members

· To foster critical and original thinking skills

·  To develop a greater understanding of your audience by creating a product which will meet their needs

Assignment:

1. Develop a product (or use an existing product) you think would be beneficial for the audience in your COMM 1100 class.  (It must be realistic and not some pie in the sky magical pill that cures all.)

2. Prepare an infomercial style presentation.  It should be 5-7 minutes long.

3. Present the infomercial using Monroe’s Motivated Sequence:

Attention – Grab our attention

Need – Show class need/problem they have, which your product can solve

Satisfaction - Reveal the product and tell us how it works

Visualization – Show us how our lives will be benefit if we use this product

Action – Tell us how we can go about getting the product

4. Create a typed and double spaced analysis in which you identify and discuss each step of the infomercial and how it fulfills the criteria for the Monroe’s Sequence. Remember steps should be in order listed above.

5. The infomercial should include a mock-up of the product.  The product may be 3-D or may be a professional style graphic.  You should include marketing/ advertising such as a brand name, logo, etc.

6. Think about infomercial you have seen on TV.  You are encouraged to have fun with this assignment.  Be creative.  You may use any presentation style (panel discussion, demonstrations, volunteers, PowerPoint, music, etc.)  Show me that you put some original thought, creativity, thought, and effort into your presentation. 

Grading Sheet (1 per group): 

Group Members:

_______________________

__________________________

_______________________

__________________________

_______________________

__________________________

You will be graded on professionalism, adherence to the required format (Monroe’s Motivated Sequence), creativity, entertainment value, usefulness of product for audience, and ability to work together as a group.

******************************************************************************************

Grading Rubric: (5 = excellent; 4 = above average, 3 = average, 2 = below average; 1 = poor)

________
Product:  Product is realistic, creative, beneficial, and adapted for the needs of the audience (class).  Includes a mock-up of product with marketing materials such as logo, brand name, tag line, jingle, etc.

_______
Presentation:  Product presentation meets the time limits. It is well-scripted, professional, and flows smoothly. Show evidence of rehearsal and planning.  Presentation is of high collegiate quality.

_______
Organization:  Presentation follows the Monroe Sequence, including all elements in order and fulfilling the step purposes. Typed analysis supports the Monroe’s plan used in presentation.

_______
Mechanics:  Group turns in this grade sheet attached to the typed analysis before presentation begins.  All members are on time and group appears organized.  Names of all group members are included on the grade sheet.

_______
Delivery:  Presentation is creative and entertaining.  Members dress appropriately for roles; visuals are easily seen, appealing, work well; and script is understandable and clearly presented.

Score:  ________/25  

Infomercial Group Activity

Reflection Paper Guidelines

**Each group member must submit a separate paper.  
It should be one-two pages, typed, double spaced **

1. Names of Group Members

2. Product Selling

3. Roles of each Member (task, maintenance, dysfunctional) - Refer to p.p. 237-240

4. Leader of Group / Leadership Style (authoritative, democratic, lassiez faire).

5.  Decision Methods Used (majority vote, flip coin, consensus, etc).

6. Conflict Resolution Strategies Used (win/win, win/lose, compromise, etc.).

7. Summary of Overall Experience

